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Abstract

Campaign creators often look out for creative ways to communicate the core mes-
sage of the campaigns to effectively engage the masses. To such an extent, they
resort to various traditional narration means such as posters, short videos, text,
comics, etc. It requires a dedicated effort from a multi-expert team to compose
a creative campaign. In this work, we present a novel collaborative framework
(i.e. ComicCamp) to compose comic-style campaigns. ComicCamp leverages
multi-agent communication between expert LLM agents to provide crucial recom-
mendations on key attributes i.e. story, setting, characters, dialogues, and speech
layout. We observe the effectiveness of the proposed framework demonstrated
through user study.

Hey Brooks, 
why the long 

face?

I am applying 
for leave and 
this process is 
a nightmare

Amina suggested, using AI-chatbot which 
is used to streamline leave management

Okay, I'll 
give AI 

Assistant a 
try

NeddNeed any 
help?

I need to 
cancel my 
leave?

Follow the prompts and 
click on the ‘Track Leave’ 
tab, then instruct the AI

I hope this 
works, I can't 
miss project 

deadline

AI Assistant, 
can you 

cancel my 
leave

Your leave has been 
canceled. Would you 
like to reschedule?

Brooks sharing his amazing experience of 
AI-chatbot with his colleagues

Brooks and his colleagues are relieved and 
excited. The AI chatbot assistant had 
streamlined their leave management

Check out the portal and the app and get 
your leave management streamlined as well

(a)

Aryan is suffering from severe back 
pain

Aghhh!!
A Yoga therapy 

session for 
backpain, will it 

work?

Aryan seeking advice from Priya who 
practices yoga

Yoga has 
helped me

Aryan joins Priya for Yoga session

I can’t... 
This is too 
hard...

You’re 
stronger than 

you think, 
Aryan. Push 

through!

Do you suffer from similar pain, 
Join our One Life One Spine-Online Yoga 

Therapy session. For more details check below

After 6 months....Aryan's pain is relieved

(b)

Figure 1: Example generated campaigns based on the campaign description: (a) New way to manage
your leaves with an AI chatbot assistant. You can now easily apply for leaves, track leave request,
and cancel leave request at one place. (b) Highlight the importance of yoga therapy for improved
body structure, flexibility and movements.

1 Introduction

Email broadcast campaigns are powerful tools to engage with the target audience [6, 18] to broadcast
messages such as corporate announcement, policy update, webinar invitation, etc. The campaign
creators often look out for creative ways to compose and communicate such campaigns [8]. Comic
style narration often remains a widely accepted strategy due to their high potential to creatively engage
the audience with the story and the message [20]. However, composing comic-style campaigns (CSC)
requires dedicated and creative efforts from multiple experts throughout the process [1] such as story
writer, script writer, graphic designer, visual artist, letterer, etc. Such a setup is often costly and time-
consuming. In this work, we present a novel human-AI collaborative framework (i.e. ComicCamp)
that enables the CSC creators throughout the process to get crucial recommendations on creating

38th Conference on Neural Information Processing Systems (NeurIPS 2024).



Campaign 
Manager

Script 
Composer

Script 
Critic

Story 
Composer

Story
Critic

Visual Narration 
Composer

A

Characters
Visual Reference

Panel Generator

B

Letterer

C

CSC Creator

Contextual 
Knowledge Base

Campaign
Description

Visual 
Description

Generated 
Panels

Dialogues & Speech 
Bubble Layouts

Figure 2: The proposed collaborative framework ComicCamp with (A) Multi-Agent Narration
Planner, (B) Graphics Illustrator, and (C) Letterer. The CSC creator leverages the visual narration
plan recommendation generated by multi-agent narration planner to create the campaigns.

story narration, aesthetic graphic illustration, and dialogues along with the relevant speech bubble
layout across panels for effective narration of campaigns (see example campaigns in Figure 1).

Previously, LLMs have been employed for creative writing tasks such as writing long-form stories
[12], short stories [13], screenplay [14], poetry [21], etc. However, the creative writing with LLMs
struggles on several parameters such as coherence, narrative structuring, character development,
elaboration, and creativity [7, 9, 12]. The advent of multi-agent LLM systems enables multiple
specialized LLM agents to collaborate and improve the quality of the content generated [19, 10, 11].
Recently, multi-agent LLM collaboration has also been explored for the creative writing tasks
providing significant boost to the writing capabilities of these agents [12, 17, 21]. As discussed
earlier, the task of comic-style campaign narration also requires multiple experts to collaborate and
effectively visualize the campaign with an engaging story, scene setting, characters, and dialogues.
Our proposed framework presents a novel multi-agent LLM system as the central recommendation
engine assisting the campaign creators to effectively visualize the campaign in comics style.

2 ComicCamp Framework

In this section, we present the collaborative framework ComicCamp for CSC creation. The framework
has four main components (see Figure 2):

1. CSC creator: The CSC creator is central to the ComicCamp framework. It could be a single
individual or a team of creators who can leverage the recommendations from the multi-agent
narration planner to visualize the narration with graphics illustrator and letterer. The CSC creator
can make changes to the recommendations provided by the narration planner including the scene
setting, characters, and the dialogues. The CSC creator can use the refined scene setting to
visualize the panels with graphics illustrator and the letterer places the dialogues in appropriate
speech bubbles in the panels.

2. Multi-agent narration planner: It is a foundational component in the ComicCamp framework as
it is responsible for translating the campaign description to the narration plan using a multi-agent
collaboration between multiple specialized LLM agents (see Appendix for the detailed roles and
responsibilities of these agents):
Campaign Manager: Campaign Manager leverages the user provided campaign description and
delineates tasks to other LLM agents. Additionally, it acts as a communication hub whose job is
to continuously provide feedback to each agent. All the deliverable including story, script and
visual narration plan, moves to the next stage after final approval from the Campaign Manager.
Story Composer: The main task of Story Composer is to generate a story which is captivating,
engaging, and aligns with the campaign description. The Story Composer leverages the narrative
structures and the character database from the Contextual Knowledge Base (CKB) to shape the
story by making the relevant selection of the characters and the narrative structure from the CKB.
Story Critic: After Story Composer is done with the initial draft of the story, the Story Critic
receives it for feedback, constructive criticism, and refinement.Story Critic checks for the in-
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terestingness of the story, suitability of the chosen characters, and the ability of the identified
narrative structure to bring out the main essence of the campaign. It contemplates, constructs,
and sends a systematic feedback to the Story Composer for story refinement. This back and forth
communication continues until the Story Critic is satisfied. The Campaign Manager provides the
final stamp of approval on the story.
Script Composer: The Script Composer’s task is to convert the story into a comic script. Script
Composer is instructed to decompose the story into a set of panels based on the requirement. Each
panel includes the scene setting, name of the characters, dialogue of each character, and the speech
bubble type for each dialogue. Script Composer uses CKB in identifying the appropriate speech
bubble type for a dialogue.
Script Critic: Script Critic receives an initial draft of the script from the Script Composer for
refinement. The Script Composer mainly checks the panel decomposition and the appropriateness
of the characters, dialogues and the speech bubble type in each panel. Script Critic provides
the necessary feedback to Script Composer for correction, if required. This back and forth
communication continues until the Script Critic is satisfied. The final draft is reviewed and
approved by the Campaign Manager.
Visual Narration Composer: The primary task of the Visual Narration Composer is to convert
the script into a narration plan to be used by the CSC creator. For each panel, it creates a concise
scene description suitable for the graphics illustrator and provides a structured plan with the
character’s dialogues and the corresponding speech bubble type.

3. Graphics illustrator: The CSC creator can adapt the recommended narration plan to create the
textual description for each panel. This description allows us to generate panels using text-to-
image generation models such as stable diffusion [15]. The story is illustrated with a pre-defined
set of characters and hence we need consistent characters across panels. We personalize the
stable diffusion model by adapting the DreamBooth technique [16] to maintain multiple character
consistency across panels while providing the visual reference of the characters to fine-tune the
stable diffusion model (refer to Appendix for a detailed discussion).

4. Letterer: Finally, the CSC creator adapted the speech bubble layouts and the dialogues recom-
mended narration plan to place them appropriately on each of the panels generated by the graphics
illustrator.

3 A Case Study

In this section, we present a case study by applying the ComicCamp framework to internal broadcast
campaigns for corporate communication in our organization. We consider existing campaigns
covering diverse campaign topics such as webinar invitation, job posting, software upgrade, etc (see
example campaigns in Figure 1 and Appendix). The CSC creator first brainstormed with GPT-4o
[5, 3] to come up with the list of characters and their personality traits. We then synthetically generate
these characters using FLUX.1 [4] text-to-image generation model. They have identified 10 unique
comic characters in indie comic style and anime style each. We also consider 10 characters from
comicgen [2] that are created by human artists. The visual reference of the characters is used by the
graphic illustrator while the personality traits are used by the narration planner. In total, the CSC
creator creates nine campaigns consisting of three styles (indie comic, anime, and comicgen). The

Campaign Setting Characters Dialogue
#1 Medium Low Low
#2 Low High No
#3 Low High Low
#4 High Low Medium
#5 Medium No No
#6 High Medium Medium
#7 No High Low
#8 Low Low Medium
#9 Low High Low

Table 1: Degree of changes (No, Low, Medium,
and High) made by the CSC creator to the nar-
rative plan recommendation.

Recommended narration plan Edited narration plan by the CSC  creator 

Panel 1: The Office
Setting: Brooks stressed at cluttered desk, busy 
office, Carlos leaning over cubicle wall. 

Dialogue: 
- Carlos : Hey Brooks, why the long face? 
- Brooks (Thought Bubble): It's the leave 
application process. I want to attend the family 
get-together, but applying for leave is a 
nightmare.

Panel 1: The Office
Setting: Brooks in blue suit and Amina both looking 
at laptop screen in office cubicle, in anime comic 
style 

Dialogue: 
- Amina : Hey Brooks, why the long face? 
- Brooks (Thought Bubble): I am applying for leave 
and this process is a nightmare. 

Panel 2: The Introduction
Setting: Brooks intrigued at computer screen, 
same office, Carlos talking. 

Dialogue: 
- Carlos : Oh, haven't you heard about the new 
AI chatbot assistant? It’s designed to streamline 
the leave management process. Trust me; it's a 
game-changer. 

- Brooks: Okay, I'll give it a try

Panel 2: The Introduction
Setting: Brooks in blue suit and Amina talking to each 
other in office cubicle pointing at laptop. 

Dialogue: 
- Caption: Amina suggested, using AI-chatbot which 
is used to streamline leave management. 

- Brooks: Okay, I'll give AI Assistant a try . 

Figure 3: Changes made by the CSC creator to
the setting, character, and dialogue in the recom-
mended narration plan.
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Figure 4: Distribution of survey responses
across five rating categories for each ques-
tion aggregated for all the campaigns.

Campaign Q1 Q2 Q3 Q4 Q5
#1 3.083 3.667 3.333 3.5 3.167
#2 3.917 3.667 3.75 3.917 3.833
#3 3.917 3.583 3.833 3.917 3.667
#4 3.833 3.583 3.583 3.583 3.583
#5 3.5 3.417 3.667 4 3.5
#6 4.083 3.917 3.833 4.167 4.25
#7 3.583 3.25 3.417 3.417 3.417
#8 3.833 3.75 3.833 3.833 3.833
#9 3.833 3.667 3.917 3.75 3.75

Mean 3.731 3.611 3.685 3.787 3.667
SD 0.29 0.19 0.23 0.24 0.30

Table 2: Feedback from the users. We report the
average score from all the users for a given ques-
tion and the campaign. We also report the mean
and the standard deviation (SD) across all the cam-
paigns.

CSC creator leverages the narration plan recommendation and makes necessary changes to setting,
characters, and dialogues. In Table 1, we provide a summary of the degree of changes made by the
CSC creator (as reported by them post campaign creation). We also show an example edited narration
plan for Campaign #4 in Table 3. We observe that the CSC creator made limited changes (no/low
change) to the recommended scene setting in 5 campaigns. This trend highlights the importance of
the collaborative nature of the framework allowing the CSC creator to adapt the recommendation for
scene setting for effective scene visualization while aligning with the original campaign description.
They made relatively higher changes to the recommended characters (3 low, 1 Medium, and 4 High)
suggesting the complexity in picking the right character combination which is often preference driven.
Similarly, the frequency of change in the dialogues are also high i.e. 7 out of 9 times. However, the
degree of change is limited to low and medium. This suggests that even though core messaging in
the dialogues is appropriately provided by the multi-agent narrative planner, minor adjustments are
required to enhance narrative fluidity, readability and to optimize the tone so that the message is
conveyed properly.

We conducted an internal survey with volunteers who have already received these original email
campaigns. We gave all the created campaigns to the evaluators along with the campaign description
and the original campaign. For each campaign, we ask them five questions: alignment with the
description and the original campaign (Q1), coherence of the story (Q2), appropriateness of dialogues
(Q3), connection between visual and textual narration (Q4), and overall quality (Q5). For each
question, we ask them to provide a rating from 1 (very poor) to 5 (excellent). In total, 12 people
participated in the survey. We report the results from the survey in Figure 4 and Table 2. We observe
that the average rating for Q1 to Q5 is 3.5 or higher for the majority of campaigns suggesting the
high-quality campaigns generated with our framework. Furthermore, we observe a high diversity
in response for Q1 (alignment) suggesting the complexity in creating highly aligned comic-style
campaigns from limited text description. We also observe the minimum mean and deviation score for
Q2 (story coherence) among all the questions further highlighting the difficulty in generating coherent
story narration even with recommendation. We observe a high appropriateness of the dialogues while
maintaining the connectedness with the visuals. We further observe a high deviation for Q5 (overall
quality) suggesting the subjectivity of the evaluation.

4 Conclusion

In this work, we present a novel collaborative framework for comic-style campaign narration. We
demonstrate the effectiveness of the proposed framework through user study and present our insights.
We further note that the multi-agent system struggles to generate high-quality coherent story with
constraints and needs further work. Also, the evaluation of the comic-style campaigns is highly
subjective demanding benchmarks for evaluation.
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A Appendix

Additional Details

We present the roles and responsibilities of each LLM agent in the mutli-agenet narration planner in
Tables 3, 4, 5, 6, 7, and 8. We use the SDXL model as the Graphics illustrator. For multi-character
personalization, we fine-tune the SDXL model with DreamBooth-LoRA fine-tuning. We prepare
training images by pasting characters on white background side by side. For all the training images
of a character pair, a common training prompt is used: [V1*]<subject1> and [V2*]<subject2>,
simple background. Finally, based on the character pair in the given panel, the trained model for that
character pair is selected and used for graphic illustration. In Figure 5, we present the distribution of
the survey response for each campaign and the survey question. Our observations are consistent with
the insights presented earlier. We present a few created campaigns in Figures 6 and 7.

You are a campaign manager and responsible for providing a comic-based email campaign based on the following campaign
description. It is necessary for you to provide feedback to the story you can have multiple round of revision of the story until you
are satisfied.

In your team, there are five people with the following responsibilities:
– story composer: Their task is to create a compelling story-line for the email campaign that effectively conveys the message
– story critic: Their task is to scrutinize the story for alignment to campaign idea, alignment of character to the story and narrative
structure.
– script composer: Once the story is ready, their task is to convert the story-line into a script format that includes the setting,
character dialogues, actions, etc.
– script critic: They will scrutinize the script for coherence, relevance, and effectiveness and provide their feedback to the script
composer and the story composer
– visual narrative composer: They provide art direction based on the script. This includes creating narration plan for the artists that
describe the visual elements, such as character design, background, and layout for each panel.

Your responsibilities broadly include:
– You must delineate the task to each of your team members
– You can, if you wish, provide feedback at any point in time.
– You need to explicitly mention your feedback instead of passing it through other members.
– You can disagree with others and provide them constructive feedback.
– Act as a communication hub, maintain high-quality deliverable, and regularly update all stakeholders on progress
– Terminate the conversation with "TERMINATE" when all tasks are completed, and no further actions are needed.
– Your final approval is required after the narration plan is ready

Table 3: Campaign Manager agent’s role and responsibilities.
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You are a story composer tasked with writing compelling story for email campaign provided by your manager aka campaign
manager. You need to co-ordinate with the story critic and get it reviewed. You should only write the story and not the script.
Make sure you don’t assume anyone else’s role; it is necessary to stick to your role.

Your responsibilities are:
– Your role is to focus on storytelling, using narrative techniques and structure to craft an engaging and coherent story line.
– The characters, setting, and flow should align with the core message of the campaign.
– You should start by creating a plot outline for the identified narrative structure. Next, based on the outline select characters from
the list provided below and generate the final story based on the guidelines provided below.
– After writing the story, get it reviewed by the story critic to check whether your story aligns with the provided campaign. If not,
rewrite the story and conclude with "TERMINATE" once the story critic gives a go ahead.
– You must get your story reviewed and shouldn’t move forward without it.

Guidelines:
1.Narrative Structure
a. Select a narrative structure from the below list and provide the reasoning.
– Freytag’s Pyramid
– The Hero’s Journey
– Three Act Structure
– Dan Harmon’s Story Circle
– Fichtean Curve
– Save the Cat Beat Sheet
– Seven-Point Story Structure

2.Character and Setting
a. Select the characters from the following list:
– Lily Deenuova: Enthusiastically inventive and always ready with a quirky idea or gadget.
– Ethan Collins: Playfully eccentric and loves to make everyday moments engaging and fun.
– Jaya Iyer: Elegantly meticulous and always brings a touch of grace to every situation.
– Ringo Thompson: Witty and insightful, with a sharp sense of humor that keeps conversations lively
– Zoe Clarke: Charismatic and trendsetting, with a vibrant energy that draws people in.
– Aryan Harlow: Creatively whimsical, often bringing an unexpected twist to everyday scenarios.
– Maya Sharma: Exuberantly spirited, with a knack for turning routine activities into laugh-out-loud experiences.
– Ben Harrison: Passionately energetic, with a flair for inspiring others with unconventional ideas.
– Deny Colton: Endearingly disorganized, with a scatterbrained charm that makes interactions memorable.
– Priya Kapoor: Exceptionally detail-oriented yet humorously exacting, creating a distinctive and lively atmosphere.
b. Characters should be chosen based on the story outline you have created.
c. The setting and tone should align with the characters’ personalities and the overall theme of the story.
d. Avoid over-complicating the plot with character-specific backstories unless essential to the main narrative

3.Theme and Purpose
– Capture the essence of the email campaign in the story, ensuring that the core message is conveyed through the narrative.
– Incorporate a clear and subtle call to action in the story line, blending it naturally into the plot’s resolution or climax

4.Tone and Engagement
– Maintain a tone that is suitable for the campaign message while keeping the story engaging, relatable, and dynamic.
– Use storytelling techniques like suspense, character development, and emotional arcs to enhance the narrative.

Table 4: Story Composer agent’s role and responsibilities.

You are a story critic and part of a six people team (campaign manager, story composer, story critic, script composer, script critic,
and visual narrative composer) headed by campaign manager. Your job is to critically analyze the story written by story composer
and provide feedback to the story composer. Make sure you don’t assume anyone else’s role; it is necessary to stick to your role.
You should review the story based on the following criteria:
– If it is aligned to campaign’s idea or not.
– Whether the story is interesting or not
– Characters selected are appropriate to the story.
– The appropriateness of narrative structure, setting and tone
You can have multiple discussions to arrive at the final story.

Table 5: Story Critic agent’s role and responsibilities.
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You are a comic script writer and part of a six people team (campaign manager, story composer, story critic, script composer,
script critic, and visual narrative composer) headed by campaign manager. You are tasked with writing the comic script for the
story generated by the story composer. Your role is to decide on the layout, settings, and dialogue for each panel to bring the story
to life in a visual format. After writing the story (based on the following guidelines), you should necessarily take feedback from
script critic and campaign manager and update the script based on their feedback. Make sure you don’t assume anyone else role; it
is necessary to stick to your role.

Guidelines:
1. Number of Panels:
a. Decompose the story into 4 to 6 panels. Provide reasoning for the chosen number, ensuring that the pacing and flow of the story
align with the selected panel count.

2. Setting of Each Panel:
a. Make sure that each panel should not have more than 2 characters
b. Determine the setting for each panel based on the persona of the characters and the story context. Settings should reflect the
mood, tone, and character traits of the story.
c. Describe the clothing of the characters in each panel, taking into account their personalities and the story context. Specify the
color and style of the clothing to enhance the visual representation.

3. Dialogue Types and Bubbles:
a. Select appropriate speech bubbles to show the communication in each panel. Choose from the following list of speech bubbles:
– Normal Speech: Oval-shaped bubble for regular conversations.
– Thought Bubble: Cloud-shaped for ideas or daydreaming.
– Captions: Rectangular block for narration or descriptive text that is not attributed to any character
– Screams: Multi-edged circles for expressions of strong emotions (positive or negative).
– Whispers: Dashed-lined bubble for dialogue spoken in a low voice or in secret.
– Weakness Dialogues: Wavy bubbles for dialogue spoken by a character experiencing physical weakness or exhaustion.
b. Some panels can be dialogue-free, if appropriate, but you must explain your reasoning for each dialogue or the decision to leave
a panel without dialogue.

Table 6: Script Composer agent’s role and responsibilities.

You are a comic script critic and part of a six people team (campaign manager, story composer,story critic, script composer, script
critic, and visual narrative composer) headed by campaign manager. Your job is to critically analyze the script written by script
composer and provide feedback to the script composer. Make sure you don’t assume anyone else role; it is absolutely necessary to
stick to your role. You should review the script based on the following criteria:
– The number of panels should be restricted to 4-6. This is the most important part, emphasize on this if script composer generates
more than 6 panels
– Each panel should contain at most 2 characters.
– The setting for each panel is provided.
– The dialogues (along with the character name, if applicable) and the speech bubble type is provided.
You can have multiple discussions to arrive at the final script.

Table 7: Script Critic agent’s role and responsibilities.

You are a visual narrative composer and part of a six people team (campaign manager, story composer, story critic, script composer,
script critic, and visual narrative composer) headed by campaign manager. As the narrative, your role is to convert the panel
description provided in the script written by script composer into narrative description based on the following guidelines. After
writing the prompts, you should necessarily take feedback from the campaign manager and modify the prompts based on feedback.
Make sure you don’t assume anyone else’s role; it is necessary to stick to your role.

Guidelines
– Create panel-specific descriptions for each panel setting for a text-to-image generation model.
– The description should be concise (single line and less than 15 words) and follow the structure: <Character
name><action><background>.
– It should be simple, not very difficult to draw, especially the background.
– Character dialogue (along with the character name and speech bubble type) should be on a new line.

Table 8: Visual Narrative Composer agent’s role and responsibilities.
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Narrative Structure Freytag’s Pyramid , The Hero’s Journey , Three Act Structure , Dan
Harmon’s Story Circle , Fichtean Curve , Save the Cat Beat Sheet ,
Seven-Point Story Structure ,

Character Database 1. Lily Deenuova: Enthusiastically inventive and always ready with a
quirky idea or gadget.
2. Ethan Collins: Playfully eccentric and loves to make everyday mo-
ments engaging and fun
3. Jaya Iyer: Elegantly meticulous and always brings a touch of grace to
every situation.
4. Ringo Thompson: Witty and insightful, with a sharp sense of humor
that keeps conversations lively.
5. Zoe Clarke: Charismatic and trendsetting, with a vibrant energy that
draws people in.
6. Aryan Harlow: Creatively whimsical, often bringing an unexpected
twist to everyday scenarios.
7. Maya Sharma: Exuberantly spirited, with a knack for turning routine
activities into laugh-out-loud experiences.
8. Ben Harrison: Passionately energetic, with a flair for inspiring others
with unconventional ideas.
9. Deny Colton: Endearingly disorganized, with a scatterbrained charm
that makes interactions memorable.
10. Priya Kapoor: Exceptionally detail-oriented yet humorously exact-
ing, creating a distinctive and lively atmosphere.

Types of Speech Bubble 1. Normal Speech: Oval-shaped bubble for regular conversations.
2. Thought Bubble: Cloud-shaped for ideas or daydreaming.
3. Captions: Rectangular block for narration or descriptive text that is
not attributed to any character.
4. Screams: Multi-edged circles for expressions of strong emotions
(positive or negative).
5. Whispers: Dashed-lined bubble for dialogue spoken in a low voice or
in secret.
6. Weakness Dialogues: Wavy bubbles for dialogue spoken by a charac-
ter experiencing physical weakness or exhaustion.

Table 9: Contextual Knowledge Base (CKB). We show the Character Database for 10 characters.
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Figure 5: Distribution of the survey response for each campaign and the survey question.
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I can't keep 
up with all 

this.. I'm so 
exhausted.

With balance and 
natural harmony, 
Ayurveda can 
transform your 
life, Carlos.

Early mornings, 
new diets... Can 
I really do this?

There are 
days when I 
doubt my 
choices.

Stay the 
course, Carlos. 

Ayurveda 
turned my life 
around after 
my injury.

I must stay 
grounded... follow 
Ravi's teachings, 

maintain my rituals.

Ayurveda 
transformed 

my life, and it 
can transform 

yours too.

Join us to understand importance of 
healthy lifestyle from Ayurveda aspect. 

Check below for more details

Figure 6: This campaign highlights importance of maintaining healthy lifestyle from Ayurveda.

In the heart of Silicon Valley, Amina Al-Munir 
dreams of creating technology that can change 

the world.

This algorithm 
could 

revolutionize 
how we analyze 

data!

Are you sure 
this will work, 

Amina? It 
seems too 
ambitious.

Why can't 
they see the 
potential?

Your idea is 
brilliant, Amina. 

I've faced 
similar doubts. 

Let me help you.

We’ve fixed 
the algorithm 
but the server 

crashed!

We can do 
this, Ming. 

Let's 
troubleshoot 
together.

Yasmin Hassan, a senior leader in tech, becomes 
her mentor and connects Amina with Ming

A critical glitch occurs during Amina's live demo.

.
Ladies and 

gentlemen, bear 
with me for a 

moment.

Oh no, not 
a glitch 
now..

The demo received huge appreciation. Amina's 
success story inspires a new generation of women 

in tech.

Believe in 
your 

ideas, and 
never give 

up.

Join us for an insightful LinkedIn Live 
session to celebrate relentless spirit of 

more women like Amina

Figure 7: This campaign celebrates the relentless spirit of women in technology, who are making
significant strides worldwide in the tech industry
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